[image: ][image: ][image: C:\Users\Justin\Desktop\29th Dec\Bukit Timah Tuition Centre Marcom\Economicsfocus\Logo\Economicsfocus Logo.png]
Essay Question 1
Explain how, in economic theory, firms in imperfect markets would determine the price that would maximize profits. [10]
Economic principle to conduct price and output determination: profit maximization rule
Introduction (requirements of the question / economic principles
Imperfect market structures are market structures that have imperfect market information (price and cost of production) and immobility of factors of production (occupational and geographical). The firms under these forms of market structures possess certain degree of market power which will affect the production equilibrium that will determine the price level set by the firm. Regardless of the types of market structures, the firm will base on the notion of profit maximization to determine production equilibrium when the firms aim to maximize profit.

Main Body
1. Explain the various types of market structures
Under the imperfect market structures, it can be classified as monopolistic, oligopolistic or monopolistic competitive market where the industry may have one firm, few firms or many firms. For the monopoly, the produce of the firm is unique and there is high degree of market power while the product of the firm in the oligopoly is classified as homogeneous or differentiated and has strong market powers. However, the product of the firms in the monopolistic competitive market is classified as differentiated and there is small degree of market power. 

2. Explain how the firms in the imperfect market is affected by the market power of the firms
Due to the influence of the market power, the firms in the imperfect market structure will have a downward-sloping MR and AR, indicating that the firm is capable of practicing price-setting whereby the firm can either decrease price to increase quantity demanded or increase price but face a lower level of quantity demanded. For the monopoly and oligopoly, the market power is derived from the barriers to entry while the market power for the monopolistic competition is based on product differentiation.

3. Explain how the price level is determined by the production equilibrium based on profit maximization
Based on this downward-sloping MR and AR, the firms in the imperfect market can set the price level when the production equilibrium is attained; abiding to the profit-maximising rule, Under this rule, the firm will increase production when the MR is greater than the MC since additional net profit can be earned and decrease production level when the MR is less than MC since additional net loss may be incurred. Thus, it will attain production equilibrium at the level of output where MR is equal to MC

MR > MC – presence of additional net profit – increase production
MR < MC – presence of additional net loss – decrease production
MR = MC – production equilibrium
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As seen from the diagram, it can be observed that the MR and AR are downward-sloping while the MC is upward-sloping as there is a higher rate of utilization of resource capacity. The production equilibrium is set at the quantity level of Q0 while the price level is set at P0 where MR = MC, abiding the rule of profit maximization when the firm determines price and output level.
optional (different profit level)
The firms in the imperfect market structures will make different levels of profit in the short-run and long run when it attains production equilibrium. In the short run, it can make subnormal profit, normal profit or supernormal profit.  But in the long run, the firm can make only normal or supernormal profit as the firm will have to shut down when it incurs subnormal profit. 
(production and allocative efficiency)
It is imperative to note that the firm in the imperfect market structure will not be able to attain allocative efficiency as the price level is set at profit-maximising level does not equal to the marginal cost. It is not able to attain production efficiency in the short-run as the firm is producing at the excess capacity at the profit-maximising level of output though they are able to achieve production efficiency in the long run from the profit-maximizing level of production.

Conclusion
In sum, the profit-maximising rule will influence how the firm determines its price strategy in the imperfect market structure. The downward-sloping AR and MR condition will mean that the firms may not satisfy other aims of the firms when it set price level based on profit-maximising rule.
until the price and output is set – what would you want to discuss further
why the price is higher at the rural area and why it is lower at the urban city?
variation of price-elasticity of MR and AR - degree of substitution – affected by number of firms – the price is higher when the MR and AR is price-inelastic and the price is lower when the MR and AR is price-elastic





[bookmark: _Hlk3384186]Question 29
Explain how firms will compete in markets with high degree of competition and in markets with low degree of competition. (15)
Introduction
In the imperfect market condition, firms will compete differently based on the different types of market structure and this will be affected by the pricing condition and how the firms behave in these types of market.
Main body
1) Explain the main differences of the different types of market structure based on the features of the firms in the MC, oligopoly and monopoly.
· imperfect market condition on price and cost of production, immobility of resources
· differs in terms of no of firms, nature of product, degree of barriers to entry
· the slope of MR and AR, the capacity lower cost (EOS)
2) Link the market with low degree of competition to the firms in monopolistic and oligopolistic market and explain how they will compete.

For monopoly – prevent the market become contestable – barriers to entry. 

for oligopoly – collusive – reduce market unpredictability – increase market power – raise price – increase profit – how they collude.

For non-collusive – price rigidity – no advantage to increase or decrease price – will not resort to price competition – adopt non-price competition (product differentiation / product recognition)

· may adopt mergers and acquisition – why?
· increase market share – reduce market competition – cut down cost in advertising as they can reduce the need to compete
· increase output to reap more EOS – lower AC – enable to increase profit or lower price to further raise competitiveness.
· reduce risk and extend market diversification.
3) Link the market with low degree of competition in monopolistic competitive market and explain how they will compete.
price competition in the SR – why? capture new market demand / no knowledge of competitors / product recognition and customer loyalty.
non-price competition in the LR – why? promote customer base – product differentiation, promotion – create their small degree of market power – raise price
4) Analysis – key determinant in determining the nature of competition.
no of firms which determine the degree of competition – this will shape how the firms will compete as they determine the way the firms have to react with competition and market share.
conclusion 
Question 27
Discuss the desirability of market with high degree of competition in comparison of market with low degree of competition. (25)
Desirability – to the entities involved (consumers, producers, society) / advantages and disadvantages
meaning and features of market with high degree of competition – features of MC market
meaning and features of market with low degree of competition – features of monopoly and oligopolistic market structure
introduction (requirements of the question and economic principles)
· examine the positive and negative impact of the degree of market competition on the consumers, producers and the society 
· economic principles – examine based on how the features of the market structure affects the price and output decision, price strategy and types of efficiency that will create the detriments and benefits for the firm, consumers and society
Main body
1) explain which type of market structure is the market with high degree of market competition – linking the features of market structure for monopolistic competitive market
· why it is MC market – high degree of market competition – explain the features and how it will affect t the price and output decision
· how it will behave in terms of price strategy and compete ( product differentiation, product variation and niche product market strategy
2) Explain which type of market structure is the market with low degree of market competitition
· why it is oligopoly or monopoly – low degree of market competition – explain the features and how it will affect t the price and output decision
· how it will behave in terms of price strategy and compete (non-price competition, creation of BTEs,)
3) Explain whether it is desirable when there is high degree of market competition
to the producer (profitability will be reduced – cannot lower AC?)
to the consumers (consumer satisfaction – niche product- satisfying their consumer demand)
to the society (lower level of allocative efficiency as welfare loss is lesser)



4) Explain why it is undesirable when there is high degree of market competition.





5) Explain why it is desirable when there is low degree of competition.







6) Explain why it is desirable when there is low degree of competition.







7) Analysis – key determinants – how price and output is set / whose interest is the priority



Conclusion
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